


At The Hershey Company, we’re committed to making a difference in the communities where we
live, work and do business. This commitment dates to the earliest years of our company and is a
vital part both of our heritage and of who we are today.

More than a century ago, our founder broke ground for what was to become the world’s largest
chocolate factory. Mr. Hershey truly was unique. Not only did he transform the business of
making chocolate, he established an enduring model of responsible community stewardship.

Milton Hershey School, which was founded by Milton and Catherine Hershey and is administered
today by the Hershey Trust Company, our largest shareholder, remains the primary beneficiary of
our business. Milton Hershey School and the community of Hershey, Pennsylvania, built by
Milton Hershey, stand as testimonials to his vision of a successful business helping those less
fortunate and rewarding employees.

We’re proud of our legacy and our heritage of giving back to the community. We volunteer
actively, give generously and work to make a positive difference where it’s most needed. We’re
gratified that nearly 2,000 disadvantaged boys and girls attending Milton Hershey School each year,
as well as more than 8,000 graduates of the School, gain greater opportunities as our business grows.

Hershey is a leader in working to improve the lives of cocoa farmers and their families in West Africa, Asia and the Americas. We support environmental stewardship
through recycling, clean air and water management programs, as well as ongoing efforts at waste and materials reduction.

Through our partnership with the United Negro College Fund, we help minority youth in Central Pennsylvania make a better start in life. We also support children’s health
in many communities, including our work with the Children’s Miracle Network and a children’s burn center in Guadalajara, Mexico. Both directly and through the
United Way, we support hundreds of community agencies which deliver services and support to those most in need.

Thank you for your interest in The Hershey Company and our efforts to make a difference.

David J. West
President and Chief Executive Officer



From the very beginning, a keen focus on community
involvement and good corporate citizenship was integral to
Milton Hershey’s business model. He was dedicated to
improving lives. As one of the most forward-thinking
industrialists of his time, Milton Hershey built a town based on
the belief that employees who could raise their families in a
pleasant environment would live fuller lives and be better
workers. The Hershey Company’s commitment to corporate
social responsibility is a direct reflection of our founder’s
life-affirming spirit.

In 1909, Milton and Catherine Hershey founded Milton
Hershey School for orphan boys. Having no children of their
own, the couple developed a profound and deeply felt concern
for the well-being of all children, especially those less fortunate.
Wanting his business to make a lasting positive difference,
Milton Hershey deeded nearly his entire fortune to the school.

Today, Milton Hershey School is a coeducational home and school
that is true to its ideals and remains focused on helping children.
The School provides a free education, meals, clothing, a
nurturing home, healthcare, counseling, career training and
college scholarships to nearly 2,000 children in social and financial
need. The School is administered by the Hershey Trust Company,
our largest shareholder, making its students the main beneficiaries
of our business. We are proud to help it continue to grow.

Our heritage and Milton Hershey School

Milton S. Hershey Milton Hershey School



We are focused on marketing our products responsibly,
and and are guided by strong values in all of our brand-building efforts.
Communications reflect the diversity of consumers and the cultural values
of local markets wherever Hershey does business around the world.

The Hershey Company has adopted Global Marketing Principles
which reflect our commitment to responsible advertising, especially
with respect to children.

Our company is a supporter of the Council of Better Business Bureaus’
(CBBB) Children’s Advertising Review Unit (CARU) and participates in the
CBBB’s Children’s Food and Beverage Advertising Initiative.

Consumer transparency - frequent, open communication with the
consumer about products, programs and initiatives- is a long-

standing tradition at The Hershey Company.

Employees, directors and officers adhere to a Code of
Ethical Business Conduct to guide behavior and decision
making. We also have established Corporate Governance

Guidelines for our Board of Directors.

The Hershey Company’s Supplier Code of Conduct
is a best-practices guide of ethical behavior for
our vendors and suppliers

Integrity in business practices and products



Cocoa sustainability
At The Hershey Company, we actively support economic, social and environmental
practices that help cocoa farmers, their families and communities. We believe progress
in these areas is essential to achieving sustainability in cocoa growing. Our goals include:
• Transparent financial returns for farms and communities.
• Effective farmer support organizations that facilitate group selling, training and services.
• Sound, productive farming practices, including improved planting material and crop diversification.
• Environmental stewardship that emphasizes healthy soil, clean water and

Integrated Pest Management.
• Healthy communities and farms that ensure responsible, safe labor practices and

opportunities for women and youth.

We seek suppliers that share these objectives and want to work with us to support
their achievement.

Business practices and programs
The Hershey Company purchases cocoa from nearly 50 different producers, exporters
and processors around the world. We interact directly with many of these business
partners regarding their sustainability programs, visiting cocoa farms and cooperatives
in West Africa, Asia and Latin America both to share our goals and to encourage their
efforts. These programs include farmer organization development and capacity
building, community sensitization regarding responsible labor practices, and farmer
skills training focused on productivity and income improvement.

Dagoba Organic Chocolate and Scharffen Berger Chocolate Maker, part of Hershey’s Artisan
Confections subsidiary, seek to source cocoa directly from growers. These partnerships ensure
high-quality cocoa while supporting social and environmental stewardship. Dagoba products
also use organic cocoa, with a portion being Fair Trade Certified™.

The Hershey Company, drawing on the premium expertise of our Artisan Confections
subsidiary, and Starbucks Coffee Company are working together to develop and
market a new Starbucks-branded premium chocolate platform in the United States.
The Hershey Company is piloting and implementing Cocoa Practices, Starbucks
sustainable cocoa purchasing guidelines for Starbucks-branded products. These
guidelines are designed to encourage best practices in cocoa production among
farmers, processors and exporters. Working together, the two companies aim to
evaluate, identify and support producers of quality, sustainably grown cocoa.

We’re dedicated to building supply chains that benefit producers and growers
and meet our expectations for responsible production.

Building sustainable supply chains



The International Foundation for Education & Self-Help (IFESH), through a
multi-year grant from The Hershey Company and the United States Agency
for International Development (USAID), is improving teaching skills and
expanding access to education for thousands of young people in Ghana
and the Ivory Coast.

Through Dagoba, The Hershey Company entered into a memorandum of
understanding with the International Finance Corporation (IFC) and Dominican
Republic growers. This provides growers, who must uphold sustainable farming practices, with
affordable credit through local banks, along with purchasing agreements for high-quality cocoa
and technical assistance.

Partnerships
The Hershey Company recognizes that progress in addressing the challenges and opportunities facing
the cocoa sector today requires industry to work together on a pre-competitive basis.

Along with approximately 70 chocolate and cocoa companies from around the world, we
actively support the World Cocoa Foundation (WCF) and its efforts to improve cocoa
sustainability. The Sustainable Tree Crops Program (STCP) — administered by the
International Institute of Tropical Agriculture and funded by WCF members, USAID and West
African governments — helps West African farmers realize higher prices for their cocoa harvests
by selling collectively.

The Farmer Field School Program, also part of STCP, helps small cocoa farmers raise their family
incomes substantially while using good labor and environmental practices. These “schools
without walls” train cocoa farmers how to increase productivity, reduce crop loss, diversify the
crops they grow, reduce the use of chemical pesticides and fertilizers, and maintain safe,
appropriate labor practices. In Cameroon, farmers participating in these programs saw their
incomes increase by 55% in 2004.

The Hershey Company joined the global cocoa and chocolate industry in signing a
congressionally sponsored protocol designed to ensure that children are not harmed in cocoa
farming. Working through this framework, the global industry has developed and is implementing a
certification system to report on farm labor conditions and ensure that corrective action is taken
when needed.

Through the International Cocoa Initiative (ICI), a foundation established as part of the protocol,
The Hershey Company and other industry leaders have joined with labor unions, key NGOs
and labor activists to drive positive and lasting change. ICI works to raise farm family and
community awareness of the need for responsible labor practices, promote and ensure education
provision, build local capacity and provide a response where children are found to be exploited.

Building sustainable supply chains



Environmentally sustainable cocoa growing
The cocoa tree grows in the warm, humid regions of the
tropics. It needs a delicate mix of loose soil, tropical
temperatures and protection from the sun and wind to survive.

The Hershey Company is actively engaged in preserving this
fragile ecosystem by supporting sustainable cocoa farming.
Hershey works with industry partners, governments, international
agencies and cocoa communities to implement programs that
promote economic and social development and environmental
conservation in cocoa-growing communities around the world.

As a member of the World Cocoa Foundation, Hershey helps
make cocoa farming a sustainable and successful way of life for
farming families through programs that:

• Improve growing techniques and the health of cocoa trees
to reduce crop loss and maintain healthy soil.

• Expand environmentally friendly farming practices, including
non-chemical pest and disease controls such as Integrated
Pest Management.

• Encourage preservation of tropical forests in cocoa growing
regions.

Our focus on environmental stewardship is both global and local, and
applies across our business. From emphasizing recycling to reducing
emissions to working to preserve tropical forests, The Hershey
Company works to protect the environment and conserve resources.

The Hershey Company has strong relationships with environmental
organizations in our communities. We support the Chesapeake
Bay Foundation, the Pennsylvania Resource Council Lens on
Litter Program and the Pennsylvania Envirothon.

Dagoba Organic Chocolate operates with Full Circle Sustainability™
principles that blend attention to quality, ecology, equity and
community into each step from cocoa farms to consumers.

By critically reviewing and improving our processes, The
Hershey Company continues to make progress and we’re
working toward ongoing advancements.

Environmental stewardship



Resource conservation
In considering environmentally sustainable systems, reducing product packaging weight
and materials emerged as an area of primary focus.

• By changing the packaging for ICE BREAKERS® Mints we realized a 43% decrease in
total package weight. This results in 90 fewer truckloads of container weight being
transported annually and 1.8 million pounds less waste.

• A change in caps for HERSHEY®’S Syrup means that 63 fewer truckloads of inbound caps
are transported annually, and eliminates 360,000 pounds of waste.

• The Hershey Company converted corrugated cases to high-performance paper liner
boards. This change alone reduced the amount of paper-based fibers used by 15%,
saving thousands of tons of material per year.

• The Hershey Company moved to a lighter gauge of flexible packaging for packaged
candy and snack items, resulting in a 10% reduction in the amount of this material used.

• Hershey changed to a lighter foil on HERSHEY’S NUGGETS®, HERSHEY®’S
MINIATURES, REESE’S® MINIATURES and HERSHEY®’S KISSES® products, reducing
aluminum use by 10%.

• Dagoba Organic Chocolate offsets 100% of its factory energy with renewable
energy and is partnering with Hershey to fund forest restoration to offset carbon
dioxide (CO2) impact beyond its factory.

• Dagoba works to meet zero waste throughout the product lifecycle, focusing on source
reduction, resource conservation, and by using renewable, recyclable packaging materials.

• Scharffen Berger and Artisan Direct, the online store for Joseph Schmidt Confections,
Scharffen Berger Chocolate Maker and Dagoba Organic Chocolate, use 100%
recycled office paper.

Environmental stewardship



Reuse
The Hershey Company works to implement processes to capture
and reuse materials.
• Hershey reuses water left over from the milk-condensing process.
• We’ve been upgrading to more efficient and effective waste water

treatment systems in our manufacturing facilities, including a system at
our plant in Brazil that provides water for landscaping and vegetable
gardens.

• Dagoba Organic Chocolate waters landscaping with captured rainwater
and runoff from evaporative coolers.

Recycle
The Hershey Company promotes recycling in two ways – through increased
use of recycled materials and by actively recycling our own waste.
• Hershey recycles more than 87 million pounds of material annually.
• In Pennsylvania, we maintain our own recycling center which recycles

90% of the waste from our East Coast manufacturing facilities, and
recyclable materials from our offices in Hershey, PA.

• Hershey recycles obsolete computers and electronics to reclaim
valuable elements and recycle components that cannot be reclaimed.

• Hershey’s folding cartons are primarily made of 100% recycled
materials. Folding cartons account for approximately 25% of our paper
packaging tonnage each year.

• Hershey’s corrugated shipping cases contain at least 33% recycled materials.
These cases account for about 20% of our packaging materials.

• Dagoba uses 100% recycled paper for office use, marketing
materials and box packaging, and uses the highest available recycled
content for corrugated cases and labels. Dagoba recycles everything
possible - including fluorescent lights, Styrofoam, pallets and wrap,
and composts on site.

Environmental stewardship



Rethink: Focus on the future
We engage in ongoing learning, process review and
innovative thinking to foster new initiatives and update
current practices. Our environmental programs evolve to meet
today’s changing needs while protecting resources for future
generations.

• Hershey strives to use fuel-saving transportation.
• Hershey employs energy-efficient lighting and

refrigeration units.
• We are measuring our greenhouse gas emissions, waste,

recycling and use of natural resources to develop and
implement ongoing strategies to reduce our environmental
impact.

• Our Information Systems department is a member of the
Climate Savers Computing Initiative. This unites

businesses, consumers and environmental organizations to
save energy and reduce greenhouse gas emissions through the
use of energy-efficient computers and power management.

• We’ve established Environmental Action Teams in our plants
and are coordinating company-wide employee engagement to
advance our environmental efforts.

• HERSHEY®’S Gifts is implementing a “greening” program
including the use of recycled-content paper for catalogs and a
corporate social responsibility spotlight.

• The Hershey Company’s Canadian division is based in
a LEED Certified “green” building, designed to be
environmentally friendly and save costs through the
use of ecologically-sound materials and methods, and energy-
efficient systems.

Environmental stewardship



Hershey’s Investment in Community

Hershey’s commitment to future
generations: Helping children
The health and welfare of children, especially those at risk, is a
core focus of The Hershey Company’s philanthropic efforts. Our
company’s dedication to helping children began in 1909 with the
establishment of Milton Hershey School, which continues to
operate today as a cost-free, private home and school for
children with social needs and limited resources. Milton
Hershey School prepares the next generation for success. Over
90% of Milton Hershey School graduates attend college
supported by scholarships from the School, while others enter
into the workforce after a strong job training program.

The Hershey Company has a 20-year relationship with
the Children’s Miracle Network, a non-profit organization
dedicated to raising funds for children’s hospitals across North
America. Through the dedicated efforts of Hershey employees
and retirees, millions of dollars have been raised in support of the
Children’s Miracle Network.

The Hershey Company has sponsored HERSHEY®’S Track & Field
Games for more than 30 years. This program has introduced
more than 10 million children in 3,000 communities across the U.S.
and Canada to the fun and rewards of physical fitness. Hershey
partners with USA Track & Field to increase awareness and
promote the games. HERSHEY®’S Track & Field Games
culminate in the North American Final, held in Hershey,
Pennsylvania. Each year, 500 children receive an all-expense-paid
trip to participate in the North American Final and meet legends
of the sport.



Fighting disease
In 1963, the Hershey Trust Company contributed $50 million and land
from the Milton Hershey School Trust to establish a medical school
and hospital that would be administered by The Pennsylvania State
University. Today, the Penn State Milton S. Hershey Medical Center
provides education, patient care and research. It has emerged as one of
the nation’s leading health care facilities, offering a full spectrum of
advanced medical and surgical diagnostics and treatments.

Hershey supports the Young Survival Coalition, an international, non-
profit network of breast cancer survivors and supporters, contributing
$300,000 in 2007. As part of these efforts, The Hershey Company
produces limited edition YORK® Peppermint Patties with pink filling
and other pink products, and sponsors the Tour de Pink®, a four-day
bicycle ride designed to raise money, awareness and hope for young
women affected by breast cancer.

The Hershey Company promotes the advancement of medicine and
the mitigation of suffering through support of non-profit organizations
like the Juvenile Diabetes Research Foundation, the National AIDS
Fund and the Muscular Dystrophy Association.

Reaching out
The Hershey Company works to help those in need by supporting numerous
non-profit organizations, with a special focus on helping kids at risk.

Our company has a long-standing relationship with United Way – an
organization dedicated to advancing the common good by focusing on
education, income and health. Hershey’s combined annual company,
employee and retiree contribution to United Way of approximately $2
million supports hundreds of agencies and organizations in the
communities where our employees live and work. Together, united, we
are inspiring hope and creating opportunities for a better tomorrow.

The Hershey Company has supported the American Red Cross for over
20 years. Hershey has provided aid for disaster relief efforts, and
supported the disaster response preparedness plan and the “Be Red
Cross Ready” campaign, which encourages families to prepare for
disasters. The Hershey Company also partners with Second Chance
Employment Services to find employment for women who are victims
of domestic violence.

Hershey’s investment in community



Hershey’s investment in community

Global community
Expanding our reach globally, we contribute to United Way International,
complementing our efforts in North America. We support a Children's Burn Center
in Guadalajara, Mexico and funded the creation of a children’s therapeutic garden
in the Philippines designed to provide a healing and relaxing environment for
children with mental challenges.

We provide financial assistance for international relief efforts, such as United Way
International’s Disaster Relief for Asia fund and Red Cross China.

Minority advancement
The Hershey Company contributes $100,000 annually to the United Negro College
Fund to provide scholarships that help minority students in Central Pennsylvania
achieve their career and educational goals.

The Hershey Company is proud of our partnership with the NAACP – an organization
dedicated to equal rights and a society free from racial hatred and discrimination.

The Hershey Company is sponsoring the Hispanic Heritage Foundation’s Inspira
Award, which recognizes accomplished, inspiring role models for youth in the
Hispanic community.

In addition, the company actively supports dozens of organizations dedicated to building a
better life for all, including the Boys & Girls Clubs of America, the National Council of
La Raza and the Urban League.



Corporate Diversity & Inclusion
The Hershey Company is dedicated to workforce and
supplier diversity. There is great value in the differences
that make each individual unique. Embracing new ways of
thinking and diverse management styles, as well as the experiences
and abilities that come from bringing together people of different
backgrounds, only serves to make Hershey a stronger company.

Hershey has instituted a number of diversity councils and affinity groups
to support our workforce. These councils provide an organized foundation
for groups such as women, minorities, GLBT and young professionals.

Employee Work/Life
The Hershey Company is committed to enriching the lives of our employees and
retirees. To foster greater physical health, the company has instituted a wide array
of wellness programs. Our company has a tiered medical plan that favors employees
on the lower end of the wage scale. All full-time employees are enrolled in an
incentive plan. We offer 401 k matching and new employees participating in the
company’s 401(k) plan receive an annual 3% company-paid contribution

whether or not they contribute. Adoption assistance is available.
The Hershey Company offers benefits to domestic partners.

Hershey’s commitment to employees



At The Hershey Company, we recognize that corporate social responsibility
is a vibrant and dynamic process. Doing business better also means making
life better. By actively engaging our consumers, customers, suppliers and
partners we have an opportunity to enrich communities worldwide. We will
continue to lead through our high standard of ethical practices, corporate
responsibility and environmental stewardship.

For over a hundred years we have been guided by Milton Hershey’s belief
that we are morally obligated to share with others the fruits of our success.
As we move forward together, our success will continue to enrich lives and
the world in which we live.

Please learn more about our programs and how you can join us in building
a better world at www.thehersheycompany.com.
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