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We’re focused on marketing our products responsibly, 
communicating honestly with consumers, upholding strong
values in building our brands and honoring diversity and
cultural values in our communications.

Our Global Marketing Principles reflect our commitment to
responsible advertising, especially with respect to children.
We support the Council of Better Business Bureaus’ (CBBB)
Children’s Advertising Review Unit and the Children’s Food
and Beverage Advertising Initiative.

Corporate citizenship was integral to Milton Hershey’s 
business model. Our commitment to social responsibility
reflects our founder’s life-affirming spirit. 
Milton Hershey built the town of Hershey so employees
could raise their families in a pleasant environment and 
live fuller lives. 
In 1909, Milton and Catherine Hershey founded Milton
Hershey School for orphan boys, out of their concern for
children, especially those less fortunate. Wanting his business
to make a lasting positive difference, Milton Hershey deeded
nearly his entire fortune to the school. 
Today, it provides a free education, a nurturing home,
healthcare and career training to nearly 2,000 children 
in need, as well as college scholarships. The School is 
administered by the Hershey Trust Company, our largest
shareholder, making its students direct beneficiaries of our
business. We are proud to help it continue to grow.

Our Heritage and 
Milton Hershey School 

Integrity in Business

Diversity & Inclusion 
We actively foster workplace and supplier diversity, believing
that diversity in thinking, management, skills and experience
makes Hershey a stronger company. Our diversity councils
and affinity groups provide an organized foundation for groups
such as women, minorities, GLBT and young professionals.

Employee Work/Life
The Hershey Company works to enrich the lives of our 
employees and retirees and support work/life balance. 
We offer comprehensive medical plans, wellness 
programs, an incentive plan, 401 (k) matching, adoption 
assistance and benefits for domestic partners. 

Supporting Our Employees
The health and welfare of children, especially those at risk, 
is our philanthropic focus, rooted in our relationship with
Milton Hershey School.
We’ve sponsored HERSHEY®’S Track & Field Games for
over 30 years, introducing more than 10 million children to
the fun and rewards of physical fitness. 
Throughout our 20-year relationship with the Children’s
Miracle Network, Hershey employees and retirees have
helped raise millions of dollars for children’s hospitals.
We have a long-standing relationship with United Way, with
a company, employee and retiree contribution of nearly $2
million last year.
Expanding our reach globally, we contribute to United Way
International, support a Children’s Burn Center in
Guadalajara, Mexico, funded the creation of a children’s
garden in the Philippines designed for therapeutic activities
and have contributed to international disaster relief through
United Way International and Red Cross China.

Investing in Our Communities

Fighting Disease
In 1963, the Hershey Trust Company donated $50 million
and land from the Milton Hershey School Trust to support
the establishment of Penn State Milton S. Hershey Medical
Center. Today, it is one of the nation's leading health care
facilities and teaching hospitals. 
We support the Young Survival Coalition, uniting breast 
cancer survivors and supporters. Hershey has contributed
more than $1 million to the Young Survival Coalition in the
past four years. We also produce limited-edition “pink”
products and sponsor the HERSHEY®’S Tour de Pink®, a
four-day bicycle ride to raise money, awareness and hope for
young women affected by breast cancer. 

Advancing Diversity
The Hershey Company contributes $100,000 annually to
the United Negro College Fund’s scholarship program.
We’re partnering with the National Association for the
Advancement of Colored People (NAACP) to support 
equal rights and end discrimination. We support 
dozens of organizations dedicated to 
building a better life for all, 
including the Boys & Girls Clubs 
of America, the National Council 
of La Raza and the Urban League. 
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Making a difference in the communities where we live, 
work and do business is a vital part of our heritage and 
who we are today. 
More than a century ago, our founder, Milton S. Hershey,
established our business with responsible community 
stewardship at its foundation. Milton Hershey School, 
which was founded by Milton and Catherine Hershey and 
is administered by the Hershey Trust Company, our largest 
shareholder, and the town of Hershey, PA, which was built
by Milton Hershey, stand today as testimonials to his vision.
We’re proud of this heritage and honor it by volunteering
actively and giving generously to hundreds of organizations,
including United Way, Children’s Miracle Network and 
the United Negro College Fund. We’re a leader in working
to improve the lives of cocoa-farming communities and
practice environmental stewardship across our business.
You can learn more in this brochure and on our website,
www.thehersheycompany.com, where you’ll find more 
information and a downloadable version of our Corporate
Social Responsibility booklet. 
Thanks for your interest in The Hershey Company and our
efforts to make a difference.

David J. West
President and Chief Executive Officer

Business Practices
We’ve implemented a Supplier Code of Conduct that 
outlines best ethical practices for our vendors and suppliers.

We’re committed to building economic, social and environ-
mental sustainability for cocoa farming families, centered on
responsible labor practices. Our goals include:

• Transparent financial returns for farms and communities
• Effective farmer support organizations that facilitate

group selling, training and services
• Sound, productive farming practices
• Environmental stewardship 
• Responsible labor practices
• Healthy communities 
• Opportunities for women and youth

We seek suppliers that share these objectives and engage
with our partners to advance programs that support them.

Dagoba Organic Chocolate and
Scharffen Berger Chocolate Maker,
part of Hershey’s Artisan Confections
subsidiary, seek to source cocoa directly
from growers. These partnerships
ensure high-quality cocoa while 
supporting social and environmental 
stewardship. Dagoba uses organic
cocoa, with a portion being Fair 
Trade Certified.TM

The Hershey Company and Starbucks Coffee Company are
marketing Starbucks® Chocolate – a portfolio of artisan-
style premium chocolates.  As part of this venture, The
Hershey Company is a key partner in piloting Starbucks
Cocoa Practices guidelines.  These guidelines are designed to
identify and support producers of high quality, sustainably
grown cocoa, and encourage best practices in cocoa produc-
tion among farmers, processors and exporters.

Partnerships 
To address key challenges and opportunities, and have a
wider positive impact, we're building shared solutions with
industry partners.

As a member of the World Cocoa Foundation (WCF) we
help build social, environmental and economic sustainability
for cocoa communities. The Sustainable Tree Crops Program
and the Farmer Field Schools Program, funded by WCF
members, support these goals by training farmers on 
appropriate labor practices, environmental stewardship,
cooperative selling, increased productivity, reduced crop loss
and crop diversification. 

Through a multi-year grant from The Hershey Company,
The International Foundation for Education & Self-Help is
expanding access to education in Ghana and the Ivory Coast.

The Hershey Company, with the global cocoa and chocolate
industry, signed a congressionally-sponsored Protocol to 
support responsible labor practices. Through the International
Cocoa Initiative (ICI), established through the Protocol,
industry, non-governmental organizations and governments
are driving positive, lasting change for children and families
in cocoa farming communities. 

Our approach to environmental stewardship applies across
our business, from cocoa-farming communities to consumers.

Preserving tropical ecosystems
Our efforts start in cocoa farming regions where we work
with diverse stakeholders and cocoa communities to 
promote forest preservation and expand ecological farming
methods such as Integrated Pest Management. 

Resource conservation and recycling
We use energy-efficient lighting, refrigeration and boilers
and seek fuel-saving transportation.

Through sustainable packaging innovation, we’re saving 
natural resources while reducing emissions and waste. We
decreased packaging weight by almost five million pounds
and eliminated hundreds of truckloads of freight by reducing
and replacing packaging materials across our product line.  

Dagoba strives for “zero
waste” through the
product life cycle by
focusing on source
reduction, resource 
conservation and using
renewable, recyclable
packaging materials. 

We reuse water left over
from milk-condensing
and have been upgrading
to more efficient waste
water treatment systems,
including a system at
our plant in Brazil that
provides water for 
landscaping and 
vegetable gardens. 

Through our own recycling center, we recycle 90% of the
waste from our East Coast plants, and process recyclables
from our Hershey, PA corporate offices. 

Our folding cartons are 100% recycled and HERSHEY’®S
Gifts catalogs are printed on recycled-content paper. 

Dagoba uses 100% recycled paper for office use, printed
materials and paperboard packaging.

Focus on the future
Ongoing learning and innovation drive our environmental
efforts. 

We’re measuring our greenhouse gas emissions, waste, 
recycling and use of natural resources to develop and 
implement ongoing strategies to reduce our 
environmental impact.

Our Information Systems department is part of the Climate
Savers Computing Initiative, which works to reduce energy
use and greenhouse gas emissions through energy-efficient
computers and power management.

Our Canadian headquarters was constructed in a LEED-
certified “green” building, designed to minimize 
environmental impact. 

Please join us in protecting and conserving the environment,
including recycling our packaging where appropriate 
facilities exist in your area and reducing your greenhouse 
gas emissions footprint.

CSR in our Supply Chain Environmental Stewardship


